


























MANPOWER COSTING (IN AED)MANPOWER COSTING (IN AED)UNDERSTANDING CLIENT BRIEF
Core Messaging Themes:

• Belonging & Community: A welcoming and inclusive city for all.

• Growth & Opportunity: A place full of promise for careers, innovation, and investment.

• Modern Living: Contemporary infrastructure and a high quality of life.

• Strategic Importance: A key driver of ADNOC’s regional development goals.

SL NO. Item

Branding Services (Brand Strategy, Identity Development & Collaterals

Includes their Salary, Insurance, Visa, Ticket & Dependent Cost 
6,150,000

COST - AED

Total (AED Six Million One hundred fifty thousand only) 6,150,000

01

*Media Buying/Promotion cost not included.



MANPOWER COSTING (IN AED)UNDERSTANDING CLIENT BRIEF
Core Messaging Themes:

• Belonging & Community: A welcoming and inclusive city for all.

• Growth & Opportunity: A place full of promise for careers, innovation, and investment.

• Modern Living: Contemporary infrastructure and a high quality of life.

• Strategic Importance: A key driver of ADNOC’s regional development goals.

MANPOWER COSTING (IN AED)
SL NO. Description 

Branding Services (Brand Strategy, Identity Development & Collaterals) 130,000 

Advertising Services 
   Campaign
   Creative Development
   Media Buying 

390,000
780,000 
195,000

260,000 Public Relation Services 

COST - AED

Total (AED Three Million seven hundred fourty four five hundred) 3,744,500

Brand Activations 

Contingency 

Events Services  
   Concept
   Promotion 
   On-Site Management 

195,000 
650,000 
325,000 

195,000 
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Brand Implementation 
   Brochure (20 Page Design) 
   City Video 

150,000 

19,500 
260,000

Brand Management Tools 195,000 

*Media Buying/Promotion cost not included.
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Reem Medical Center in Doha is one of the best Medical & Dental center in Qatar that provides comprehensive primary 
care and dental services to Doha residents.   T he logo we developed is able to communicate the values of a Medical 
centre thoroughly.

The red cross was established as an international symbol of medical aid on the battlefield by the Geneva Conventions 
in the 19th Century. It was originally inspired by the Swiss flag, simply reversing the colors. Since then, the cross has 
been taken up by hospitals and medical facilities around the world. 

Here we slightly curved the edges of the cross and it formulated a new neat layout. It can be expressed as a cross and 
two heart shapes at the same time. If we alter the cross diagonally, then two Heart shapes got visible over the logo. Hos-
pitals must be ready to welcome everyone at any time, not just the sick and injured. They must welcome everyone with 
an open heart. Also the horizontal and vertical lay out picturise a shape of capsule that also connects with a medical 
centre. 

CARE CROSSCURE REEM
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The beautiful enchanting feast is in high gear - celebrating its 6th year 
of success Royal Drive intend to continue mesmerising luxury enthusi-
asts while spreading its wings to new horizons.  















The well-known restaurant in Dubai cel-
ebrated Valentine’s Day by offering a 14% 
discount on February 14th resulting in 
overwhelming traffic.
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