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WE DO

BRANDING

CORPORATE IDENTITY/BRAND GUIDELINES/STATIONERY
WEBSITE DEVELOPMENT

DIGITAL MARKETING

SOCIAL MEDIA/WEBG&APP DISPLAY/VIDEO MARKETING
PERFORMANCE MARKETING

MEDIA

CAMPAIGN/PLANNING/RELEASE/PLACEMENTS

CREATIVE DESIGNING

OUTDOOR/PRINT/DIGITAL

PRODUCTION

CONCEPT ADS/WEB SERIES/ PHOTOSHOOT

BELOW THE LINE

PROFILE / BROCHURE / FLYER / PACKAGING




DIVERSIFIED PORTFOLIO

RETAIL CSR @ EMCG
AUTO
@ MOBILE e HEALTH MANUFACTURING

~7|) REALTY SERVICE

~































MANPOWER COSTING (IN AED)

SL NO. ltem COST - AED
O1 Branding Services (Brand Strategy, ldentity Development & Collaterals
. . . 6,150,000
Includes their Salary, Insurance, Visa, Ticket & Dependent Cost
Total (AED Six Million One hundred fifty thousand only) 6,150,000

*“Media Buying/Promotion cost not included.




MANPOWER COSTING (IN AED)

SL NO. Description COST - AED
O Branding Services (Brand Strategy, Identity Development & Collaterals) 130,000
02 Advertising Services

Campaign 390,000

Creative Development /80,000

Media Buying 195,000
03 Public Relation Services 260,000
04 Events Services

Concept 195,000

Promotion 650,000

On-Site Management 525,000
05 Brand Activations 195,000
06 Brand Management Tools 195,000
07 Brand Implementation

Brochure (20 Page Design) 19500

City Video 260,000
08 Contingency 150,000
Total (AED Three Million seven hundred fourty four five hundred) 3,744,500

*“Media Buying/Promotion cost not included.
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Brand Intro

Wearlyte, a sister concern of Lulu Gold is a sophisticated
realm of fine jewellery, specialized in exclusive and elegant
light-weight gold and diamond collections. Blending
contemporary design and craftsmanship Wearlyte caters to
people searching for graceful and alluring jewellery

collections.
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CURE CROS

Reem Medical Center in Doha is one of the best Medical & Dental center in Qatar that provides comprehensive primary
care and dental services to Doha residents. The logo we developed is able to communicate the values of a Medical
centre thoroughly.

The red cross was established as an international symbol of medical aid on the battlefield by the Geneva Conventions
in the 19th Century. It was originally inspired by the Swiss flag, simply reversing the colors. Since then, the cross has
been taken up by hospitals and medical facilities around the world.

Here we slightly curved the edges of the cross and it formulated a new neat layout. It can be expressed as a cross and
two heart shapes at the same time. If we alter the cross diagonally, then two Heart shapes got visible over the logo. Hos-
pitals must be ready to welcome everyone at any time, not just the sick and injured. They must welcome everyone with
an open heart. Also the horizontal and vertical lay out picturise a shape of capsule that also connects with a medical
centre.









Logo has nuances incorporated. What first appears is A—the first alphabet of Aluer.
There are three curves on the left—the three highlights of the brand include skin,
hair & laser. The three curves are the three strands of hair. The single curve on the
right crossing the three strands of hair creates the shape of a face. Skin is represented

by the face. Simple logo is the primary objective while drawing it. The logo—along
with the chosen colour—has been created to convey what Aluer stands for.
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HAIR FACE LETTER A
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Your Gateway to Indian Medical Tourism
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1IDL. HOME

HOME COMES FIRST



1DL. HOME

HOME COMES FIRST



























OXYBRICK
















































Y MAGE

HYBRID LEARNING






















MOTHER &—d ol
IN AJMAN oL—02C
















MALABAR

GOLD & DIAMONDS

CELEBRATE THE BEAUTY OF LIFE




cﬁ a 77 el



Starring Starlet
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ROYALDRIVE

Pre-owned luxury cars

CELEBRATING 6 YEARS CAMPAIGN







The beautiful enchanting feast is in high gear - celebrating its 6th year
of success Royal Drive intend to continue mesmerising luxury enthusi-
asts while spreading its wings to new horizons.



SOCIAL MEDIA POSTERS




SOCIAL MEDIA

ENGAGEMENT CONTEST







ANNIVERSARY EVENT










valentine's day Campaign

The well-known restaurant in Dubai cel-
ebrated Valentine's Day by offering a 14%
discount on February 14th resulting in
overwhelming traffic.
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FASCINATING BATHROOMS












4wvin I-ICCLS

oremost







: I

o NI SR

Fr. . Rd
é":\ﬁ'-"" &3

R e e o

Pt B ) '-',--S;H"F;"ﬁ
5 g s » MV N
e ~

-
el

v 3 11 1 1 .-. ‘,
C . ’ -".- < - - -
- - T 4 L s A ~ % [ I . ‘
o L e W : . . _ - 5 i -. : '
. s .a " L .P,l'r_ i "‘ w 1"‘ .'." i — 1 - i I \ , - ] '._’
b x - * e " Fa % 4 = . 5 " it Fi . 1 1 A .....- & " - -
o — I - = _a " - - -9 \ 4 paW L = E y . ~
v £ B S S e gl L M Y % e A n : TR T oo ” AR b
7 A . - Y - 1 e el e e : "
- 24 { K P ) ..: o e = et S . (Y : | §
a o' A . s . § . ] - 4 L 1 \ L) |
T TR BTN - 2 . - " 4 . o - 2 7 = =y \ - 8 ! )
= y x o SR A 1 1 o i L2V - | 3 3
'y ¥ e B LR L A = T - | ) \ - . . a & " 3 |' i
- . - L9 » L )+ . y - A L ! - p £ ]
= . b b wfy 4 " s .‘I:_ & ) ] B s b - ¥ - ;- > _ \ . o | f [ |
- “ T . ™ - . . ' . f " - " . . . A e : L . A = - A
- . -4 g " . F, N i e . L 2. = p -
"4 « N ! B 3 - ; \ =
. PRt P " i ' S & N P - - =
ot “ " - . —d . . ! ) I oS ‘
- i n - |
= ‘% Tk \-v‘. / > g
\ : ’ ¥ . r | - - » — . n— S— — - . | 3
." . . { £ . - - - g ’ = = . — ; - - . '
y - '."";- = - =, R 1 I e 2 Nt : . : 5 b f |
. . L, - g > . 4 e i o " e - e x -t - T - » - < I I - . . = - r j
- - - —— - [P ———-1 i 4 —— e — . 5 — - -
g 5

- - v
’-‘:%"51 .‘._ - S




\‘l
T

neIIara



















Galaxy*




































RL

BaQwan ulgo—
broasted —WETI. Y8
























Social Media Poster
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